
Indonesian Art 
the market, collectors, and its 

problems 



This presentation is about the Problems of Indonesian 
Art Market and the Collectors and discussing why do 
people buy art? What is good art and who decides? 

Why can we not simply say that value or price of art is a 
matter of demand and supply? What makes an art 

work desirable? 
Since 1980’s, the forger produced hundred (or 

thousands) paintings to the market. Why and who 
consumed those paintings? How the impacted to the 

Indonesia Art?   



When you stand in front of a work of art in a museum 
or exhibition, the first two questions you normally ask 
yourself are 1) Do I like it? and 2) Who’s it by? When 
you stand in front of work of art in auction room or 
dealer’s gallery, you ask these two questions followed 
by others: how much is it worth? How much will it will 
be worth in five or ten years time? and what will 
people think of me if they see it hanging on my wall? 

 
 

http://www.designntrend.com/articles/8611/20131019/christies-london-auction-andy-warhol-jean-michel-basquiat-painting.htm 

(Phillip Hook, Breakfast at Sotheby’s: A-Z of the Art World, Penguin Book, London, 2013, p.1)  



“The problem with art is 
the people who buy it.” 

 

(http://titletownquiz.blogspot.com.au/2013/12/article-of-week-christies.html) 

(Peter Carey, Theft: A Love Story, Vintage Book, New York, 2007, p.41) 



Ecological system : 
 
. Microsystem – Refers to the institutions and groups that most 
immediately  and directly impact the artist’s  development, 
including art school, museum institutions, collectors,  critics, 
galleries and peers. 
 
. Macrosystem – Describes the culture in which artists live. 
Cultural contexts include developing  and industrialised 
countries, socio-economic values, political  environment and 
level of technological advance. 

Anders Petterson in Anna M. Dempster (ed.), Risk and Uncertainty in the Art World, Bloomsbury, London, 2014, p.70  
 



Art market ecosystem: 
 
. Producers (artists) 
. Educators (art schools, academics) 
. Media and commentators (art critics and reviewers, art magazines, 
general media, blogs) 
. Market intermediaries (auction houses, dealers and art advisors) 
. Cultural intermediaries ( museums, kunshalle, biennale) 
. Agents and promoters (commercial gallery, artist-run-space) 
. Interpreters (art historians, curators, art critics) 
. Consumers (private buyers and collectors, corporate collectors and 
public institutions (museums),    
  
 

Anders Petterson in Anna M. Dempster (ed.), Risk and Uncertainty in the Art World, Bloomsbury, London, 2014,  p.71  
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S. Sudjojono, High Level, 1970 



>  Symbolic Values - social status, cultural product 
and spirit of the age, hobbies, etc. 

 
> Economic Values - investment, commercial, etc.  





(http://www.mutualart.com/Artwork/The-Man-From-Bantul--The-Final-Round-/2957A139D1C65852) 

Nyoman Masriadi, A Man From Bantul (the Final Round), 2000. Sold for US$ 1 Million (Sothebys, 2009) 
 



(http://www.bloomberg.com/news/2013-11-11/superheroes-satire-push-artist-masriadi-above-1-million.html) 



The Collectors Turn 



Quick facts 
Indonesian art collectors 
 
Numbers: 
Approximately 350 and 150 are still 
active 
 
Business: 
Mining, Property, Pharmacy, 
Automotive 
 
Trend and motive: 
Found private museum, art patron 
 
 
 



65 % 
collectors 

25 % 
Investors/kolekdol 

15 % 
traders 



90% 
Modern Art 

10 % 
Contemporary Art 
 





http://www.larryslist.com/artmarket/art-collector-interview/deddy-kusuma 

Deddy Kusuma, real-estate tycoon, live in Jakarta. Collecting Modern and Contemporary Art.  



The Disaster 



Dr. Oei Hong Djien, tobacco’s trader. Collecting modern and contemporary 
art. Founder of OHD Museum in Magelang, Central Java. 





http://female.kompas.com/read/2009/10/26/06544522/lukisan.hendra.di.jembatan.hitam 

Jakarta’s street vendor sell fraudulent old masters. 

Hendra Gunawan 

Affandi 



Modus Operandi in Indonesian art forgery 
 
 



http://antonwidodoinfo.blogspot.com.au/2012/04/seni-rupa-indonesia-di-museum-oei-hong.html 









Fake 

Authentic 



Fraudulent painting - a painting that is not painted by the artist (master), as indicated 
on the signature; it was created by the painters used number of the characteristics from 
the masters (such as: style, brush stroke, theme, size, etc.). 
 
Fraudulent is not imitating/copying from the original. It is more about creating a new 
painting.   
 
This mode utilized the lack of Indonesian art history (books and the experts) . 
 



PPSI (The Indonesian Fine Arts Lovers Association) was formed in 
2012 to provide a good education to collectors, artists, curators, and 
all market participants involved in the Indonesian art world, both 
individuals and institutions. 
 
Published: Jejak Lukisan Palsu Indonesia/ The Traces of Indonesian 
Fake Painting (2014). 
 





Conclusion: 
 
Ecosystem Indonesian art is so simple. With two art museums, about 24 
curators, 2 prominent art school, 1 art magazines, more than 2 thousand 
artists, 3 art Indonesian art history book Indonesia (published: 1967, 
1977, 1999), Indonesian still needs some more.  
 
The collectors became more powerful since last decades.  
 
The lack of art history made the forger easy to manipulated the market.  
 
Required laboratory that can test the authenticity and originality of the 
painting.  
 
Intervention of the government to regulate these issues is needed. 


